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TO: Mayor & Council DATE: November 18, 2021 

FROM: General Manager, Parks, Recreation & Culture FILE: 7800-01 

SUBJECT: Recommendation for 2022 Public Art Street Banners 

RECOMMENDATION 

The Parks, Recreation and Culture Department recommends that Council: 

1. Receive this report for information; and

2. Authorize staff to contract the artist Atheana Picha to complete the design for the 2022
Public Art Street Banners (Appendix “I”) to be installed near cultural venues across Surrey,
as generally described in this report.

INTENT 

The purpose of this report is to provide information on the Public Art Street Banner Program and 
to obtain Council approval staff to contract Atheana Picha to complete the design for the 2022 
public art banners.  These banners are to be installed on approximately 125 street poles near 
significant cultural destinations in Surrey. 

BACKGROUND 

Every year the Public Art Program commissions a unique design to be featured on approximately 
125 street poles near significant cultural destinations in the City, such as the Surrey Arts Centre, 
Newton Cultural Centre, Chuck Bailey Recreation Centre (Urban Screen venue), South Surrey 
Recreation and Arts Centre, as well as the City Centre Library. 

Public art street banners provide an opportunity for artists to share their creativity with the 
community, while also beautifying the City.  The opportunity alternates annually between an 
open call to all artists, or a direct invitation to a significant artist.  Artists of significance 
commissioned in the past have included internationally known Canadian artists Robert Davidson, 
Gordon Smith, and Susan Point.  The intention of the public art street banners is to enhance the 
experience of the streetscape for drivers, cyclists, transit riders and pedestrians.  Fabrication and 
installation of the banners is coordinated as part of the City’s Town Centre Street Banner 
Program.   
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DISCUSSION 
 
Commission Process 
 
As part of the City’s reconciliation initiatives, the process for commissioning and selecting 
preliminary designs by artists was guided by recommendations from the Chiefs from Kwantlen, 
Katzie and Semiahmoo First Nations.  This fulfilled the goal for offering the opportunity to 
multiple artists, and development of multiple proposals to choose from.  Ten artists were 
prequalified to be invited to create design proposals: 
 

• Brandon Gabriel (Kwantlen First Nation); 
• Drew Atkins (Kwantlen First Nation); 
• Leslie Wells (Semiahmoo First Nation); 
• Rain Pierre (Katzie First Nation); 
• Atheana Picha (Kwantlen First Nation); 
• Joan Williams (Semiahmoo First Nation); 
• Phyllis Atkins (Kwantlen First Nation);  
• Roxanne Charles (Semiahmoo First Nation);  
• Tony Gabriel (Kwantlen First Nation); and 
• Elinor Atkins (Kwantlen First Nation). 

 
Selection Process 
 
For the selection process, staff engaged Elders from each, Semiahmoo, Kwantlen and Katzie First 
Nations to review all proposals and make recommendations.  The Elders selection panel voted to 
recommend one design, by Atheana Picha. 
 
Parks, Recreation & Culture Committee Review 
 
On November 17, 2021, the Parks, Recreation & Culture Committee received a presentation on 
Surrey artist Atheana Picha’s concept drawings for the design commission of the City’s 2022 
Public Art Street Banners.  The Parks, Recreation & Culture Committee supported the 
recommendation to commission Atheana Picha for the design.   
 
About the Artist and Artwork 
 
Atheana Picha is an interdisciplinary Coast Salish artist from the Kwantlen First Nation.  Picha 
studied Fine Arts at Langara College with a high interest in ceramics, intaglio printmaking and 
wood carving.  She is currently engaged in two mentorships: one learning how to weave, spin and 
dye with Musqueam weaver Debra Sparrow, and one with Squamish artist Aaron Nelon-Moody 
learning engraving.  Picha is the two-time recipient of the YVR Art foundation scholarship 
(2017 and 2019), selected as the youngest artist for the Vancouver Mural festival in 2018 and in the 
spring of 2021 for the “Make Art While Apart” mural series.   
 
Of her design, the artist says: “This design is of frogs, representing springtime, and new beginnings. 
My teachings are that when the frogs begin singing it is the new year and the beginning of spring.”  
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FUNDING 
 
The 2022 Public Art Street Banners are funded as part of the Civic Street Banner Program, within 
the Community Enhancement budget. The annual budget for the Civic Street Banner Program is 
$125,000.  This includes materials (design, printing, replacement) and labour (installation, 
removal, maintenance) and provides banners at 870 locations (two banners at each location) 
across the City.  Types of banners include: Town Centre Identity Banners, Surrey Gateway 
Banners, Public Art Banners and Community Group Banners.  Of these approximately 250 would 
feature the public art design.  
 
The cost to commission the public art street banner design is $2,500. 
 
SUSTAINABILITY CONSIDERATIONS 
 
This initiative supports the objectives of the City’s Sustainability Charter 2.0.  In particular, this 
work relates to Sustainability Charter 2.0 themes of Built Environment & Neighbourhoods, 
Education & Culture and Economic Prosperity & Livelihoods.  Specifically, this project supports 
the following Desired Outcomes (“DO”) and Strategic Directions (“SD”): 
 

• Neighbourhoods & Urban Design DO 1: Surrey is comprised of distinct, diverse and 
compact town centres with an engaging public realm. 

• Arts and Heritage DO 7: An enviable and vibrant arts and heritage sector contributes to 
Surrey’s citizen engagement, enrichment, economy, community livability and civic pride. 

• Arts and Heritage DO 11: Public art is visible in diverse forms throughout the community 
and brings art into the daily lives of Surrey residents”. 

• Arts and Heritage SD 9: “Support the development of local artists of all ages and through 
all stages”. 

• Innovation SD 10: “Support the development of growth of key sectors including health 
technology, clean technology, advanced manufacturing, agri-innovation and the creative 
economy”. 

 
CONCLUSION 
 
The Parks, Recreation & Culture Department recommends that Council authorize staff to 
undertake a contract with Atheana Picha to complete the design for the 2022 Public Art Street 
Banners. 
 
 
 
Laurie Cavan 
General Manager,  
Parks, Recreation & Culture 
 
Appendix: “I” – Recommended Design by Atheana Picha for the 2022 Public Art Street Banners 
 
https://surreybc.sharepoint.com/sites/prcadministration/corporate reports  regular/2021/public art 2022 street banner.docx 
SR 11/18/21 9:09 AM 
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for the 2022 Public Art Street Banners 
 
 

 




